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Background

__________________________________________________________________________

Alongside the plenary session and workshops, there will be an exhibition of Best-Practice- Projects from various fields and countries. The exhibition will provide conference participants with opportunities to closely examine outstanding international projects and discuss strategies, successes and failures with representatives of the individual projects.

The Minister Presidents of all German Laender were invited to nominate one very successful project from their Land addressing the issue of „Internet for All“. Thirteen Laender took up the invitation and are presenting a model project in the exhibition.

Some of the projects that make a presentation in the plenary session also present themselves in the exhibition and so do some from the workshops as well. Furthermore, sponsors, the Forum Information Society (Forum Informationsgesellschaft) and the new Community Initiative 'EQUAL' are present with an exhibition stand. 

With the kind support of
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we were able to organise this exhibition in its present form.

Projects of the German “Laender”

__________________________________________________________________________

Baden-Wuerttemberg

Stand no.: 28

start und klick!



                                  www.start-und-klick.de  
start und klick! is a programme for PC and Internet beginners operated by the Regional Foundation of Baden-Württemberg. On the basis of a current annual long-term investment of DM 15 million, extensive continuing-training courses will be conducted for broad sections of society in Baden-Württemberg as from September 2001. An average of 40 start und klick! courses is being organized on a daily basis. At least 130,000 citizens annually acquire skills in handling computers and the Internet. The project is backed up by a broad-based advertising and communication campaign. All courses are conducted on behalf of the Regional Foundation and receive a grant of up to half of the course fee, with a maximum of DM 100 per course participant. New and established training institutions, private-sector course providers, associations of various kinds and initiatives are partners of the Regional Foundation. MFG Medienentwicklung is the Regional Foundation's project manager.
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MFG Medienentwicklung

Breitscheidstr. 4

D-70174 Stuttgart

Tel.: +49 (0) 711 – 90715 – 311





Fax: +49 (0) 711 – 90715 - 350

Contact: Dr. Claus Hoffmann

E-mail: hoffmann@mfg.de

Bavaria







Stand no.: 16

The Virtual Marketplace baynet  



   
     www.baynet.de
More and more companies and clients discover the benefits of doing digital business world-wide. But the WWW is still confusing, especially for small and medium-sized enterprises and for private users. Above all, it has not yet been subdivided by regions. The purpose of the Virtual Marketplace of Bavaria is the basic central-decentral approach: Small and medium-sized enterprises can offer their goods and services cost-effective on baynet.de. The user gets Bavarian and regional information of commercial and official kind for all specific life-situations. Using this unique combination of public and private-sector information and services, companies can reach potential customers at the moment opportune to the personal needs. The Virtual Marketplace of Bavaria is implemented by the VMB Virtueller Marktplatz Bayern GmbH, a consortium of SBS and SAP by order of the Bavarian State Chancellery.
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VMB Virtueller Marktplatz Bayern GmbH

Zeppelinstr. 2

D-85399 Hallbergmoos

Tel.: +49 (0) 811 - 5545-50

Fax: +49 (0) 811 - 5545-751

Contact: Claudia Stichler

E-mail: claudia.stichler@baynet.de
Berlin







Stand no.: 23

berlin.de                                               
            
     
            
        www.berlin.de
The portal of Germany’s capital city serves as a platform for information and public services provided by the Land of Berlin, as well as private contents and services. The company berlin.de new media GmbH and the Land of Berlin collaborated to set up the portal, which is a public-private partnership. Information on the city and its services is provided in the interests of users. In August 2001, berlin.de new media and Coca-Cola joined forces to introduce new, multi-media dispensing machines, known as “Kiosk-Terminals berlin.de”. Situated at various points around the city, both indoors and outside, users have 24-hour access to the machines. Everything from buying a drink to surfing on the Internet is available by using the touchscreen or an illuminated keyboard with a trackball. The opening page contains the main options of ticket purchasing, ordering a taxi, buying a drink, communication and obtaining city information. The new kiosk terminals are also suitable for people with disabilities.
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Berlin.de New Media GmbH & Co. KG

Rotherstr. 22

D-10245 Berlin

Tel: +49 (0) 30 - 726263433 

Contact: Nathalie Weber

E-mail: n.weber@berlin.de
Brandenburg






Stand no.: 29-30

i-voting                         


                 www.brandenburg.de/evoting
The aim of the i-voting project is to develop and test democratic elections on the Internet using a staff council election at the Brandenburg “Landesbetrieb für Datenverarbeitung und Statistik” (State Office for Data Processing and Statistics) in April 2002 as an example. The system should ensure that basic election guidelines are upheld, especially those regarding strict anonymity and secure transmission of election data, a tamper-proof procedure, and verification of true personal identity. In addition, the project is intended to reduce time and money spent on the election, as well as to test the use of electronic signatures. Another goal is to set up an accredited certification office for online election software. A holistic approach to using the Internet for elections — electronic voting in polling stations, postal votes and Internet votes — is being promoted, and the construction of so-called 'ident-points' should enable the Brandenburg Land administration to supply employees with electronic signatures. Contributions are to be made to the establishment of legal and technical standards, and an Internet voting policy is to be defined. The project is part of the D21 Initiative.
[image: image10.jpg]fritt frem




i-voting

Dortustr. 46

D-14467 Potsdam

Tel: +49 (0) 331 - 39530

Contact: Oliver Rüß

E-mail: oliver-rene.ruesz@lds.brandenburg.de
Bremen







Stand no.: 32

Web.Punkte      


                                      www.webpunkte-bremen.de
A new and unique cooperative project between the Deutsche Telekom AG and the Senator for Education and Science of the Land of Bremen has been started in the form of a public-private partnership intended to reduce the “digital divide”. The project is being coordinated by the “Forschungsgruppe Telekommunikation” (Telecommunications Research Group) from the University of Bremen, and focuses on improving both the availability of new media equipment for schools and the equipment on offer to inhabitants in the area. The start of the 2001/2002 academic year will see 25 schools in Bremen and Bremerhaven equipped with Internet cafés. The majority of the Web.Punkte  will be equipped to accommodate disabled users. What makes the project unique is the combination of school use in the morning and the opening of the Web.Punkte for persons and institutions not directly associated with the school in the afternoon. The goal is to provide various user groups in the school’s neighbourhood with access to the Internet combined with support, which will be offered by the school students (“scouts”).

Forschungsgruppe Telekommunikation

Universität Bremen
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Bibliothekstr. 1

D-28334 Bremen

Tel.: +49 (0) 421 - 218-4564

Fax: +49 (0) 421 - 218-4894

Contact: 
Dr. Andreas Breiter

        
Dipl.-Inform. Björn Eric Stolpmann

Dipl.-Psych. Doreen Prasse
E-mail: projektleitung@webpunkte-bremen.de
Hamburg







Stand no.: 22

Collective Memory
                    

www.gyloh.de/lemo/texte/

In this project, students from the 10th class of the Lohnbrügge grammar school work together with senior citizens of the "Haus im Park" social centre of the Körber Foundation. The aim is to learn from one another and with one another and to establish for the "Bergedorf/Lohnbrügge" region a "collective memory on the Internet". The initial results can be viewed at http://www.gyloh.de/lemo/texte/. The students  receive from senior citizens specific "visual instruction". They communicate with them concerning history and are prompted to deepen their knowledge of history. For their part, the older people get an insight into how to handle the new media. However they are also prompted to reflect on their own "history" and, on the basis of their life and "learning history", give examples for "lifelong learning" and also often "self-learning".
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Kollektives Gedächtnis

Staatskanzlei

Poststr. 11

D-20354 Hamburg

Tel.: +49 (0) 40 – 42831 2203

Fax: +49 (0) 40 – 42831 2460

Contact: Matthias Dummer

E-mail: Matthias.Dummer@sk.hamburg.de
Internet: www.hamburg.de

Hessen







Stand no.: 19

Social Net Hesse                                              


   
       www.sozialnetz.de
The “Sozialnetzwerk Hessen” (Social Network Hesse) is a community Internet platform of associations, societies, trade unions and departments of the Land administration. It provides an up-to-date information service for Hessian citizens in the fields of work, society and social affairs. The service is also targeted at churches, trade unions, business firms, social partners, work councils and the social security administration. Eleven theme portals are presented online with a focus on "People in working life and in their social and societal relationships". For example, there is a guide to the purchase of PC monitors. Under the project, terminals are set up in public places throughout Hesse, so that citizens can try out the portal and other services. The social network is growing along with access to these pages.
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Sozialnetz Hessen

Geschäftsstelle Sozialnetz Hessen

Hessisches Sozialministerium

Dostojewskistraße 4

D-65187 Wiesbaden

Tel: +49 (0) 611 – 817 3515

Contact: Rainer Paternoga

E-mail: r.paternoga@hsm.hessen.de
Mecklenburg-West Pomerania




Stand no.: 24
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www.frauentechnikzentrum-rostock.de 

Many women in rural areas of Mecklenburg-West Pomerania have hardly any opportunity of taking advantage of established training courses in Information Technology. Since April 2000, the "Verein zur Förderung der Weiterbildung von Frauen e.V.“ (Association for the Promotion of Further Training for Women") has been offering these women and girls the opportunity to familiarise themselves in a feminine and ambitious way in their local area with computer technology and using the Internet by means of a mobile facility. In addition to training and information about how to use modern information and communication technology, coaching and advice on training is also given. The training project was initiated and the necessary technology financed by the Office of the Equal Opportunities Commissioner of the Land of Mecklenburg-West Pomerania. The course fees were financed from the European Social Fund and the Regional Programme of the Ministry of Labour and Construction. 
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Verein zur Förderung der Weiterbildung von Frauen e.V.

FrauenTechnikZentrum
Ernst-Haeckel-Str.1

D-18059 Rostock

Tel.:+49 (0) 381 - 4000414

Fax:+49 (0) 381 – 4010761

Contact: Dr. Sabine Kesting

E-mail: ftz-rostock@t-online.de
Lower Saxony






Stand no.: 25

n-21: Schools in Lower Saxony online



          www.n-21.de
As part of the “n-21: Schools in Lower Saxony online” campaign, various projects will be set up, with the goals of developing teaching concepts and multi-media learning environments, giving teachers training and advanced training, providing new equipment in schools, answering queries on system management, intensifying training in the areas of IT and the media, and giving Internet and multi-media access to wide sections of the population. n-21 is a component of the “Bildungsoffensive 2000” (Educational Campaign 2000), organised by the government of Lower Saxony. Aspects of the scheme include, for example, competitions on the Internet or projects such as “Lehrerzimmer online” (teacher's room online) and “Lehrkräfte online” (teachers online). The overall aim is to bring about changes in the culture of learning, to develop schools, and to encourage and improve media competence. The “n-21: Schools in Lower Saxony online e.V.” organisation was founded as a public-private partnership in 2000.
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Prinzenstr. 23

D-30159 Hannover

Tel:  +49 (0) 511 - 3536 6213

Fax: +49 (0) 511 - 3536 6219

Contact: Dieter Alm

E-mail: alm@n-21.de
Northrhine-Westfalia






Stand no.: 20

mekonet                                                          
 
             
  www.mekonet.de
The aim of mekonet is, on the one hand, to present on one platform ongoing projects, initiatives and institutions which provide information on the traditional and new media, offer qualifications, promote individual target groups or facilitate access to the new media and, on the other hand, to put them in touch with one another and enable them to exchange experience. mekonet is designed as a network of networks which extends from "Senioren onLine" [Senior Citizens OnLine] to "Offensive Multimedia im Handwerk NRW" [Offensive Multimedia in the NRW Craft Sector]. All NRW institutions and initiatives involved in providing and promoting media skills can become mekonet partners. The initiators and sponsors are the State Chancellery of the Land of North Rhine-Westphalia and the NRW Land Radio. The European Centre for Media Skills has been given the task of implementing the project.

mekonet

Medienkompetenz-Netzwerk NRW

ecmc Europäisches Zentrum für Medienkompetenz GmbH

Bergstr. 8
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D-45770 Marl

Tel.: +49 (0) 2365 - 94 04 48

Fax: +49 (0) 2365 - 94 04 29

Contact: Isabel Nocker

E-mail: info@mekonet.de

Rhineland-Palatinate





Stand no.: 17-18

Oberhambach – a Village linked to the Nethttp      www.bir-inform.de/oberhambach.htm
Rlp-inform is a multimedia initiative of the government of the Rhineland-Palatinate Land. It is a multimedia competition with a yearly funding of  DM 1.2 million. One of the prize winners, the BIR-inform initiative, has for the first time linked a whole village to the Net, namely Oberhambach, in the Hunsrück region, with nearly 300 inhabitants.  As Oberhambach no longer has any shops, post office or pharmacy the inhabitants of Oberhambach were given the opportunity of shopping on the Internet in a virtual city with shopping facilities providing a delivery service. The goods and food ordered are delivered daily to their homes for a small fee. Oberhambach, which formerly did not have a rosy future, is now Germany's first online community. Each household has received a computer together with an ISDN connection. Nearly 20 students are working as IT scouts and explain how the computers should be operated. Now they all know how to do this: the farmer and the woman pensioner next-door who reads her e-mail every day and has already booked a trip. A virtual town hall and regional portal have also been created in connection with the project.
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BIR inform e.V.

Am Bahnhof 2

D-55765 Birkenfeld

Tel.: +49 (0) 6782 - 988313

Fax: +49 (0) 6782 - 988314

Contact: Dirk Schmitt

E-mail: info@bir-inform.de
Saxony-Anhalt






Stand no.: 31

FRISA-Women Information Systems Saxony-Anhalt                                                www.frisa.de
FRISA is a portal for all information specific to women and on equality policy and for providers in Saxony-Anhalt. FRISA is the first public Internet platform and address database covering several regions and an entire Land  and which is a citizen-oriented service. The portal has been on the Internet since the end of 2000 and is visited by around 15,000 users every month. FRISA is a cooperation project involving two institutions (the Ministry of Labour, Women, Health and Social Affairs on the one hand and the Magdeburg-Stendal College on the other) and three non-governmental organisations (the Provincial Women's Council, Women's Education, and "Working and Living"). Women specialising in policies concerning women and also Internet experts have been working for more than a year on the FRISA "development project". Female students, pupils and users are also helping to organise FRISA. With, inter alia, more than 500 addresses for women's projects and associations, equality officers and counselling centres the address database is the centrepiece of FRISA. Under the heading, "Themes", information is offered on areas such as the economy and education in the context of equal opportunities, and links are also provided. The FRISA calendar of events refers to women's associations and institutions and to their meetings, courses and discussions.
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FRISA

Klostergraben 33a

D-39120 Magdeburg

Tel: +49 (0) 391 - 8111222

Contact: Katrin Pohl

E-mail: zteam@tsa.de
Thuringia







Stand no.: 21
Hardware4Friends   

                                  hardware4friends@thr.aok.de

The organisation 'Initiative Hardware4Friends Thüringen e.V.' was founded in February 2001, as part of the initiatives D 21 and BIT 21 (Bildungsinitiative Thüringen für das 21. Jahrhundert, or “Educational campaign in Thuringia for the 21st century). The goal of Hardware4Friends is to enable medium-sized companies, self-employed workers, freelancers, craftsmen, groups who promote schools, and self-help groups to gain access to the Internet. The organisation offers Internet training for specific target groups. The idea behind the courses is not just to develop technical knowledge, but also (and more importantly) for participants to overcome their fears of the unfamiliar world of computers. After completing a course, each participant receives an ‘Internet licence’. Proceeds from the course fees go towards purchasing hardware and software for schools in Thuringia. Computers and the Internet can then be introduced into the classroom, so that pupils are prepared to meet the demands of our information and knowledge society. The organisation has about 260 active members and 50 qualified Internet trainers.
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Initiative Hardware4Friends Thüringen e.V.

Postfach 10 16 61

D-99016 Erfurt

Tel.: +49 (0) 361 – 6574 - 10805 

Fax: +49 (0) 361 – 6574 - 10800
Contact: Dirk Molis

E-mail: hardware4friends@thr.aok.de
Projects of the plenary sessions

___________________________________________________________________________
Saarbrücken






Stand no.: 12

arbeitnehmer ans netz



     www.arbeitnehmer-ans-netz.de 
The project “Arbeitnehmer ans Netz” (Introducing employees to the Internet) conducted by the Arbeitskammer des Saarlandes (Saarland Chamber of Employment) was launched in 2000 with the aim of introducing employees to the Internet age. The intention is to counteract the threatened division of the population into those who are familiar with the Internet and those who are not. “Arbeitnehmer ans Netz” is proving a huge success. To date, well over 5,000 employees have participated. The project is offered throughout Saarland, with a total of twelve locations making attendance possible for many women, senior citizens and people in rural areas. In the meantime, courses are also offered in Italian, Turkish and French — for cross-border commuters from France. At the moment, special measures for people with disabilities and the visually impaired and an Internet week for senior citizens are being prepared. Advanced courses (“Arbeitnehmer ans Netz II”) will be available starting in Autumn 2001. “Arbeitnehmer ans Netz” was integrated into the national programme entitled “Internet für alle” (Internet for everyone) as the first measure worthy of support.
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arbeitnehmer ans netz 





Arbeitskammer des Saarlandes

Fritz-Dobisch-Str. 6-8

D-66111 Saarbrücken

Tel:  +49 (0) 681 - 4005 – 253

Fax: +49 (0) 681 - 4005 – 259

Contact: Wilhelm Offermanns 

E-mail: wilhelm.offermanns@arbeitskammer.de
www.arbeitskammer.de

Bielefeld







Stand no.: 37

Frauen ans Netz





          www.frauen-ans-netz.de
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“Frauen ans Netz” was set up in a joint project run by the Bundesministerium für Bildung und Forschung (Federal Ministry of Education and Research), Deutsche Telekom, the magazine “Brigitte”, the Bundesanstalt für Arbeit (Federal Institute for Employment) and the organization “Frauen geben Technik neue Impulse e.V.” (Women Give Technology New Inspiration) from 1998 to 2001. The aim was for women to pass on their Internet expertise to other women at an affordable cost to help increase the number of females using the Internet to at least 50% and thus integrate them into the so-called “web worlds”. 7,700 Internet courses were organized in 190 locations throughout Germany, attracting 87,650 participants, all of whom received support for their first steps in the WWW in free introductory courses and advanced courses (with a fee payable) run by experienced female Internet trainers. So far the portal www.frauen-ans-netz.de has registered 11.2 million hits (status as of July 2001). Female participation on the Internet in Germany increased from 30.5% in July 1998 to 42% in January 2001. 

Frauen ans Netz

Wilhem-Bertelsmann-Str. 10

D-33602 Bielefeld

Tel:  +49 (0) 521 - 1067300

Fax: +49 (0) 521 - 1067171

Contact: Birgit Kampmann

E-mail: kampmann@frauen-ans-netz.de
Stockholm (Sweden)





Stand no.: 13

fritt fr@m



             



    www.frittfram.nu
In 1996, the Swedish government commissioned a programme which would be tailored to the needs of people with disabilities in their dealings with information technology. The programme is called “Fritt Fram”, and consists of an information campaign that aims to increase awareness among decision-makers and the general public of the needs of disabled people in using IT and the Internet.

From 1999 to 2001, the project has included, among others, the following activities:

· A “Fritt Fram” exhibition at the Museum of Science and Technology in Stockholm (March
2000 to April 2001). This was a presentation of the latest research projects and ways of

simplifying everyday tasks for those with disabilities.
· “Banners for the Blind” Web competition for Internet agencies and designers to create
‘readable’ banners for blind people (1999).
· Various advertising campaigns 

· Publication of the "how to get more visitors to your web" advertising series in the trade
press (September 2001). The series provide information on how to make Internet access

easier.
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fritt fr@m

Hjälpmedelsinstitutet 

Box 510

SE - 162 15 Vällingby

Tel: +46 (0) 8 620 17 00

Contact: Elisabet Blomberg

E-mail: Elisabet.Blomberg@hi.se
www.hi.se

Utrecht (Netherlands)





Stand no.: 36

MediaWest 




              
info@mediawest.nl
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Media West is the first neighbourhood media centre of the Netherlands. Their aim is to make (new) media accessible for socially disadvantaged groups. Through video and TV productions, the Internet and (web)radio, they not only make the inhabitants of the Utrecht West neighbourhood, of very mixed ethnic backgrounds, familiar with media, but also stimulate the communication between the various groups and with the authorities. What Internet is concerned, one cannot only use computers free of charge at the Media West Centre, but also get practical advice and assistance. Furthermore, Media West employs 5 web designers in the framework of a labour market integration project, who build web sites for neighbourhood inhabitants and for all kinds of organisations. One can get consultancy or place an order for a concrete web site with them. The newest Media West project is called “Webmedia” and makes it possible for the inhabitants to also produce information. With simple digital equipment, they can produce video sequences on life in the neighbourhood, that are made available on the web.

MediaWest






Groeneweg 54a 

NL-3531 VG Utrecht 

Tel: +31 (0) 30 - 2900660
Fax:+31 (0) 30 - 2900659
Contact: Bora Avric 

E-mail: info@mediawest.nl
Liverpool (Great Britain)





Stand no.: 35

REACHOut(to Parents 


                                      http://reachouthope.ac.uk
REACHOut(to Parents is an educational project which utilises on-line content and which has been developed with parents for parents. The initiative was founded in Liverpool in 1992, and parents’ knowledge and skills are the essential element. They have created their own learning materials, and are encouraged to undertake open learning that can be undertaken with interactive materials at home and in the classroom. The project is also being introduced in London later this year, where a ‘Digital Learning Ring’ operates for disadvantaged areas of the city. There are initially three learning centres in London, where participants can link up to a so-called ‘learning intranet’. From 2002, a new introductory course in computing for the whole family will be made available to all users. A partnership between Liverpool Hope and Liverpool City Council, the REACHOut( to Parents project is funded by the Single Regeneration Budget, the European Social Fund, and the European Regional Development Fund.
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REACHOut ( to Parents

Hope at Everton

Cornerstone of Creativity and Community

1 Haigh Street

UK – Liverpool L3 8QB

Tel:  +44 (0) 151 – 291 35 40

Fax: +44 (0) 151 – 291 3648

Contact: David Taylor 

E-mail: taylord@hope.ac.uk
Klaipeda (Lithuania)





Stand no.: 15

Public Library of Klaipeda Municipality

              
    www.biblioteka.lt
The public library in Klaipeda, Lithuania’s third-largest city, is well aware of the vital importance of information technology and learning how to deal with new media. As part of a modernisation process, both real and virtual information and educational centres have been created for visitors. The library set up a room for Internet access in 1998, and a media centre for children was established in the following year. Special courses are also available for children with disabilities. The number of young readers has experienced a boom, demonstrating the close relationship between Internet access and the winning over of new target groups. The library’s consultants include teachers, the Youth Protection Office, and organisations for the disabled. This year, the “Stockholm Challenge Award 2001” was awarded to the library for its commitment and IT programme.
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Public Library of Klaipeda Municipality

Turgausst. 8

LT-5800 Litauen

Tel:  +370 (0) 6 314 - 725

 

Fax: +370 (0) 6 314 - 722


Contact: Eugenija Koveckiene

E-mail: metod@biblioteka.lt
Leipzig







Stand no.: 14

Senioren ans Netz


                  www.vsbi.de; www.seniorenansnetz.de 
Pupils at two “Gymnasien” (equivalent to grammar schools) in Leipzig first taught senior citizens how to handle multimedia and the Internet on computers in 1997. The success of that pilot project lead to further courses being conducted in the following years. The aim of the courses was to promote media and social expertise across the generations.Thanks to support from the state government of Saxony, it was possible to set up a regional network that now comprises 60 schools — with the project being partly conducted independently by companies run by pupils. Long-term effects can also be seen in the increasing number of Internet clubs, cafes, etc. for senior citizens that are set up by graduates of the courses. The mentor and adviser of the resulting intergenerational networks is the Verband Sächsischer Bildungsinstitute e.V. (Association of Saxon Educational Institutions) and its members in association with Leipzig University and IT companies.

Projektträger „Senioren ans Netz“

Verband Sächsischer Bildungsinstitute e.V.
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Hauptgeschäftsstelle

Saarländer Str. 20

D-04179 Leipzig







Tel:  +49 (0) 341 – 478 26 21

Fax: +49 (0) 341 – 478 26 25

Kotakt: Dr. Jürgen Salomon

E-mail: info@seniorenansnetz.de
Workshop-Projects ______________________________________________
Cologne







Stand no.: 5

Hausfrauenseite




                  www.hausfrauenseite.de
The Housewives' Page on www.hausfrauenseite.de, a private and independent Internet project, has been online since 1995. Since then, over 5 000 visitors have been visiting the page each day for a fascinating exchange of information. Per month, the Housewives' Page registers 1.8 million hits. The content includes the Housewives' Page Club, Forum and Chat, a free market for contact adverts and second-hand sales, and various sections for household tips and tricks. Although the title of the page only refers to the old cliché in a playful way, the media are all too keen to hang the "Women's Page" label on it – despite an impressive 40% of male visitors. Powercat (www.powercat.de), a non-commercial and independent web catalogue for women is a derivative from the packed links list of the Housewives' Page that started operation in 1998. Powercat contains over 12 000 web pages, either specially designed for women or written by women – and facilitates the search by 2 000 women daily for specific women's content on the Internet. Powercat lists all entries under "private" or "commercial", as well as by activity and region.

 Website und Redaktion Hausfrauenseite 

 An der Fliehburg 71 

 D-51109 Köln

 Fax: +49 (0) 221 - 2221050

 Contact: Carola Enning

 E-mail: carola@hausfrauenseite.de
www.powercat.de

Frankfurt







Stand no.: 6

Feier@bend 



                
           www.feierabend.com
Germany's largest online club for senior citizens is setting up regional meeting points all over the country. Anyone who makes new friends on the Internet would like to meet them in person. Feierabend.com, Germany's first and biggest online club for senior citizens is now starting regional clubs with regional editions of their evening pages. Here, "silver surfers" can not only meet on the Internet but also through joint activities. That makes Feierabend the first free senior Internet meeting place, which makes the leap from the virtual into the "real" world. Feierabend.com, founded in October 1998, now has 15 000 members. The Internet pages offer information about hobbies, leisure and travel, further training, money and finance as well as news on topical themes. Chat rooms invite people to chat via the keyboard, and in discussion fora, surfers discuss themes like "genetic engineering", "family without marriage?" or "mental training". The free content is funded through sponsorship and banner advertising. The Feierabend surfers are aged 61 on average. The regional pages offer tips for excursions, information about art and culture, small ads. and much more. This content is supplied by members themselves. However, the emphasis is on contacts with Feierabend surfers from the surrounding area.

 Feierabend Online Dienste für Senioren AG

Kaiserstr. 65

D-60329 Frankfurt

Telefon: +49 (0) 69 - 25 628-0

Contact: Alexander Wild

E-mail: awild@feierabend.com
Bielefeld 
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Girls' Day und Idee-IT
            
 www.girls-day.de          www.idee-it.de
With the Girls' Day - Mädchen-Zukunftstag, a nationwide campaign started in Germany on 26 April 2001 to give girls a new view of the world of work, and turn around a trend in careers guidance for girls. The Federal Ministry of Education and Research, the D21 initiative and the German Trade Union Congress are the initiators of the project. At Girls' Day, companies, administrations, research establishments, etc. organise special events for careers guidance for girls between 10 and 15 years of age. This enables girls to be offered the opportunity to get to know about careers and activities, particularly in areas other than those where girls have typically worked in the past, before their actual careers guidance phase. The Girls' Day Homepage offers an information and advertising platform for all target groups (Girls' Day organisers, schools and teachers, parents and mentors, and of course, girls). Idee-IT is a Public-Private-Partnership project, which has been commissioned by the Federal Ministry for the Family, Seniors and Youth, and is being carried out in cooperation with the D21 Initiative, private companies, regional and local authority institutions as well as associations, chambers and the networks of working women in IT and multimedia. The project encourages more young women to choose careers in information technology. IT careers offer exciting jobs, excellent pay and promotion prospects, but are nowhere to be found in the Top 10 of career choices among young women. The main reasons are the image of these careers and lack of information among schoolgirls. One of the key features of Idee-IT is therefore an image and presentation campaign, for which the Internet is an important medium.

Girls’ Day und Idee-IT

Kompetenzzentrum Frauen in Informationsgesellschaft und Technologie

Wilhelm-Bertelsmann-Str. 10

D-33602 Bielefeld

 Tel.: +49 (0) 521 - 106-7354

Contact: Dr. Martina Meyer zur Heyde

E-mail. Meyer@kompetenzz.de
Bonn
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Einfach für @lle!




    www.einfach-fuer-alle.de
No shopkeeper would put up a sign on his door saying "Only customers with red-spotted ties allowed entry". On the Internet, on the other hand, it is an everyday occurrence. "Minimum resolution 1024x768" or "best viewed with Internet Explorer 5.5“. Windows open to tell the user which standards he has to meet, in order to make full use of the Internet service. But some users don't own a tie with red spots on it. From the statistical viewpoint, people with disabilities have an above-average presence on the Net. However, they cannot use many of its possibilities. Too little is known about the needs of disabled users: that blind and sight-impaired users read bits and bytes on a braille-line, or they are read out via a voice simulator; physically and mentally disabled users need clear navigation and – due to the difficulty of moving a mouse precisely – use the largest possible buttons. Programmers and designers are usually completely unaware that they are denying access to their Internet pages for about 20% of potential users. That is why Aktion Mensch started "Einfach für @lle" (Easy for @ll). Suppliers of web pages, designers and programmers are asked to observe ten rules for barrier-free web design, and thereby take account of the needs of users. A barrier-free Internet guarantees access for all users – whether they have a disability or not.

 Aktion Mensch

 Holbeinstr. 15  

 D-53175 Bonn

 Tel.: +49 (0) 228 - 2092-120

 Contact: Iris Cornelssen

 E-mail: iris.cornelssen@aktion-mensch.de 

Bonn
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 LeaNet und LizzyNet
             

          www.leanet.de         www.lizzynet.de
LeaNet stands for "Lehrerinnen-Angebot im Netz“ (Content for Teachers on the Net) and offers a discussion, learning and work platform reserved exclusively for women. Women are clearly under-represented as users and designers on the Internet. To counter that in the long term, Schulen ans Netz e. V. has developed LeaNet, the first nationwide Online-Network for women teachers already working and future teachers. LeaNet members come from all types of schools and all subjects. They include women who are trying surfing for the first time, as well as experienced Internet users. 
LizzyNet is the online network for girls and young women from 14 years of age, and is offered by Schulen ans Netz e.V. Apart from content for communicating and playing with the cyberworld, schoolgirls find information and learning platforms which deal with computers, careers and life from the viewpoint of girls and young women. The focus of LizzyNet is around the fascination of girls and young women with new media. Their approach to the new medium is frequently rather reluctant. The LizzyNet project is an offering to counter gender-specific access barriers and insufficient systematic organisation of resources specifically for girls.

Schulen ans Netz e.V.

Max-Habermann-Str. 3

D-53123 Bonn

Tel.: +49 (0) 228 - 91048-72

Contact: Regina Eichen

E-mail: rEichen@san-ev.de
Berlin
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Silbermedia






www.silbermedia.de
Silbermedia, the Berlin Information and Communication Initiative, focuses on the 55+ target group.The aims of Silbermedia are:

· increase in multimedia competencies, so that the 55+ age group can share in the

possibilities and services of the e-society;

· readiness of this age group to cooperate actively in the e-society, i.e. conveying the

usefulness of virtual worlds and encouraging their use;

· to promote interaction and communication between people in real and virtual meeting

places;

· evaluation of the acceptance of technology: what are the factors constraining use of 

the new media?

To implement these objectives, the BIS (Berlin Institute for Social Research), the institution leading the Silbermedia project, has developed a wide-ranging concept, which is validated and improved through constant evaluation: Silbermedia: 

· stands for qualified training courses in modern training centres;

· offers virtual training and communication platforms on the Internet;

· networks initiatives and groups through image communication and e-mail;

-   offers attractive leisure opportunities with like-minded people in the Silber-Media-Club.

BIS Berlin

Ansbacher Str. 5

D-10787 Berlin

Tel.: +49 (0) 30 -  31 00 09 45

Contact: Dr. Eva Schulze (BIS Berlin)

E-Mail: e.schulze@bis-berlin.com
Ulm
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SoLiLL: Self-Organized Learning Groups in Europe 


          www.solill.net
The central idea of this inter-generational project supported by the European Commission is the setting-up of self-learning groups of older people in Europe, using new communications and information technologies. The project runs from September 2000 to August 2002. Groups of senior citizens from Spain, Italy,  the Czech Republic,  France,  the Netherlands and Germany are taking part. The coordination office is the Zentrum für Allgemeine Wissenschaftliche Weiterbildung (ZAWiW – Centre for General Scientific Further Education) of the University of Ulm, Germany. The aims are: 

 to test and compare self-organised forms of learning under various national conditions and


 learning traditions;

 to demonstrate the potential for new communication technologies for cross-border


 cooperation in such groups; and

 to test the suitability of new possibilities for expression and presentation, as well as


 overcoming language barriers.

The six partner groups have agreed two core themes: “Living and our Environment” and “Eating Cultures”. Internet fora, discussion lists and video conferences are promoting cooperation between the learning groups and the individual learners, as well as between the project partners.

AOR 

Universität Ulm-ZAWiW

D-89069 Ulm

Tel.: +49 (0) 731 - 5 02 31 93

Contact: Carmen Stadelhofer

E-Mail: carmen.stadelhofer@zawiw.uni-ulm.de
Linz (Austria)
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 Women-up:




                          www.women-up.at
Heidi Schoißengeier and Eva Schachinger have realised their business idea of Individu@l Webdesign and created an Internet platform for female entrepreneurs. The virtual "town for women", is named www.women-up.at. The team was honoured with the EVA-2000 Award on 9 November 2000 in the category for "Women and Innovation".  

What ist women-up? A virtual town – an Internet "Marketplace" for Austrian women entrepreneurs. In the virtual town, information about businesswomen with their products and services on the World Wide Web are made easily accessible to potential customers. 

Who lives in women-up? At the beginning of 2001, the four hundred inhabitants found their place in women-up: in the Businessarcade, on the Media Ring, in Paragraph Alley, in the Vital Park, on Politics Square or Humanity Square, in Start-up Street or on Light Promenade. 

Who uses women-up? Businesswomen who want to enhance their market presence with a business page on the Internet, to make them even more successful in the future; have little or no time or inclination for the new Internet medium to produce and maintain a home page as well as running a business. 

What does women-up offer? The complete range of services to get you on the Internet, from site design to ongoing updating of the home page.

Indivisu@l Webdesign Schoißengeier & Schachinger OEG

Am Winterhafen 13

A-4010 Linz

Tel.: +43 (0) 732 - 797632

Fax. +43 (0) 732 - 797692

Contact: Heidi Schoißengeier / Eva Schachinger

E-mail: info@indivisual.at
Sponsors and others ______________________________________________
Sponsors:

AOL 

www.aol.de
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T-Online 

www.t-online.de
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WELT online
 www.diewelt.de



WELT online was launched in May 1995, as one of the first German newspapers on the Internet. Its rapid and up to date news service has made it one of the most successful daily newspaper services of more than just regional significance on the World Wide Web. With more than 13 million page impressions, WELT online will reach record user figures in September 2001, impressive proof of its high standards. Quality journalism, up to the minute news, comprehensive news and background information, processed for use on the Web, are the hallmarks of WELT online. WELT online meets the need for up to the minute news reporting beyond the purely regional level, addressing a wide range of subjects under a large number of separate online headings. These are complemented by a special online service offering a comprehensive text archive where almost 190,000 articles can be researched, from the Finance portal to the latest news. WELT online forms part of a coherent strategy linking print and online, involving close content links to the daily newspaper DIE WELT. Every day from 7 pm, WELT online offers reports, stories and commentary from the next morning's WELT. Go to www.welt.de to see WELT online on the Internet.
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Bielefeld 
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Forum Informationsgesellschaft
                www.forum-informationsgesellschaft.de
The Forum Informationsgesellschaft [Information Society Forum] is an initiative of the Federal Ministry of Economics and Technology aimed at enabling a broad-based societal discussion regarding the opportunities and challenges of the information and communication technologies. The main topics covered are:

· Education

· Democracy and administration

· Women

· Art and culture

· Sustainable development

· Senior citizens

Nearly 200 members working on a voluntary basis represent 3,300 major civil society organisations and associations, e.g.: colleges; parents', women's' and senior citizens' associations; political and economic foundations; continuing-training institutions; environmental organisations. Current developments are analysed in six working groups, public theme Fora are developed and exemplary projects and innovative models are designed and implemented. The Forum office provides advice and information in response to enquiries. It coordinates activities and helps to establish links with other Federal Government initiatives, especially the "Internet for All" action and the Initiative D21. 

[image: image28.png]forum
informations
gesellschaft



Forum Informationsgesellschaft




Wilhelm-Bertelsmann-Str. 10

D-33602 Bielefeld

Tel.: +49 (0) 521 - 106-7352

Fax: +49 (0) 521 - 106-7171

Contact: Geschäftsstelle

E-mail: info@forum-informationsgesellschaft.de
Bonn







Stand no.: 7-8

Equal





      

    www.equal-d.de
The EQUAL Community Initiative aims at: preventing unemployment and discrimination in the labour market and taking action against them; developing human resources and lifelong learning; and the occupational and social integration of disadvantaged groups, including asylum seekers. In this way, a high level of employment, equal rights for men and women, sustainable development and economic and social cohesion are to be promoted. EQUAL is a transnational programme and relies on innovative and experimental approaches in vocational training and labour market policies. The European Union has allocated EUR 2 .973 billion from the European Social Fund for EQUAL for the period 2000-2006, and of this amount EUR 514.5 million will go to Germany. The national Coordination Unit for the Community EQUAL Initiative is efp -Europabüro für Projektleitung GmbH.

efp – Europabüro für Projektbegleitung GmbH

Ellerstraße 48

D-53119 Bonn 

Tel.: +49 (0) 228 - 98 599 –11 / 19 

Fax: +49 (0) 228 - 98 599 - 80

Contact: Dr. Sibylle Honnef, Kirsten Frohnert

E-mail: honnef@efp-bonn.de, frohnert@efp-bonn.de
Internet: www.efp-bonn.de

Berlin
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Touch Terminal


                  



                       
     

The Touch Terminal offers an interactive information service on "the new Berlin". Under the headings, "New capital", "Economy", "Mobility", "Media", and "Culture", Berlin is presented as a modern services and cultural city. Alongside key figures, data and facts, each introduced by short film clips, there are presentations by Berlin businesses, as well as by institutions from the city's cultural and social life.

Partner für Berlin

Contact: Udo Sonnenberg

Tel.: +49 (0)30 – 202 40 138

Fax: +49 (0)30 – 202 40 155
Berlin
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TeachCom Edutainment GmbH´s projects
     info@teachcom-edutainment.de 
TeachCom Edutainment is a non-profit-making student foundation, which arose out of the WerkStadt: Zukunft Berlin 2020 ® (City-workshop Berlin Future 2020) project initiated by Siemens AG in 1997. With the support of Siemens AG management in Berlin, TeachCom develops strategies for training and further education in the area of new media. Within the framework of the conference, TeachCom Edutainment will present, in cooperation with Siemens Professional Education, the "Mobile vernetzte Klassenzimmer” – MVK (Mobile Networked Classroom). The MVK is a hardware concept developed by Siemens in conjunction with the Federal Ministry for Research and Education, which presents the teaching of the future. On behalf of Siemens AG, TeachCom Edutainment is developing multi-media inter-disciplinary networked teaching for the MVK, implementing it and also arranging educational back-up. TeachCom will also present the school development project "Schulverbund Multimedia" (SSM!) (school association multimedia project) and other projects.

TeachCom Edutainment GmbH
c/o Siemens AG
Nonnendammallee 101
13629 Berlin

Tel.: +49 (0) 30 - 386 27 419 
Fax: +49 (0) 30 - 386 33 406 

E-mail: info@teachcom-edutainment.de 

Exhibition map ______________________________________________
Exhibition map ______________________________________________
Exhibition map ______________________________________________ 

List of all projects (in alphabetical order)

___________________________________________________________________________

AOL (sponsor)






Page 19

arbeitnehmer ans netz, Saarbrücken




Page 11

baynet.de (Bavaria)
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berlin.de (Berlin)






Page   5

Einfach für @lle!, Bonn
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EQUAL, Bonn
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feier@abend, Frankfurt am Main
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femiNet (Mecklenburg-West Pomerania)



Page   7

Forum Informationsgesellschaft, Bielefeld



Page 20

Frauen ans Netz, Bielefeld





Page 11

FRISA (Saxony Anhalt)





Page   9

fritt fr@m, Stockholm (Sweden)




Page 12

Girls‘ Day und Idee-IT, Bielefeld




Page 16
Hardware4friends (Thuringia)




Page 10

Hausfrauenpage, Köln





Page 15

i-voting (Brandenburg)





Page   5

Kollektives Gedächtnis (Hamburg)




Page   6

LizzyNet und LeaNet, Bonn





Page 17
MediaWest, Utrecht (Netherlands)




Page 12

mekonet (Northrhine Westfalia)




Page   8

n-21.de: Schulen in Niedersachsen online (Lower Saxony)

Page   8

Oberhambach - ein Dorf wird vernetzt (Rhineland Palatinate)

Page   9

REACHOut( to Parents, Liverpool (Great Britain)


Page 13

Senioren ans Netz, Leipzig





Page 14

Silbermedia Berlin
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SoLiLL: Selbstorganisierte Lerngruppen in Europa, Ulm


Page 18
Sozialnetz Hessen (Hesse)
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Stadtbibliothek von Klaipeda (Lithuania)
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start & klick! (Baden-Wuerttemberg)
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TeachCom Edutainment GmbH
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T-Online (sponsor)
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Touch Terminal
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Web.Punkte (Bremen)
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Welt online (sponsor)
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Women-up, Linz (Austria)
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List of all projects according to categories

___________________________________________________________________________
Projects from the German “Laender “

Baden-Wuerttemberg: start & klick!
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Bavaria: The Virtual Marketplace baynet.de 



Page   4

Berlin: berlin.de 
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Brandenburg: i-voting 





Page   5

Bremen: Web.Punkte 





Page   6

Hamburg: Kollektives Gedächtnis (Collective Memory)


Page   6

Hesse: Sozialnetz Hessen (Social Net Hesse)



Page   7

Mecklenburg-West Pomerania: femiNet 



Page   7

Lower Saxony :n-21.de: Schools in Lower Saxony online 


Page   8

North-Rhine Westphalia: mekonet, Media Competence Network NRW 

Page   8
Rhineland-Palatinate: Oberhambach – a Village Linked to the Net 

Page   9

Saxony-Anhalt: FRISA – Women Information System Saxony-Anhalt 

Page   9

Thuringia: Hardware4friends 
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Projects from the Plenary Session: 

arbeitnehmer ans netz (Workers Going Online)
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Frauen ans Netz (Women Going Online)
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fritt fr@m
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MediaWest
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REACHOut( to Parents
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Public Library of Klaipeda Municipality 
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Senioren ans Netz (Senior Citizens Going Online)
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Projects and Initiatives from the Workshops:
Einfach für @lle! (Easy for Everybody)
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feier@abend
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Girls‘ Day and Idee-IT
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Hausfrauenpage (Housewifes Site)
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LizzyNet and LeaNet, “Schulen ans Netz” (Schools Going Online):,

Page 17
Silbermedia
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SoLiLL: Self-Organised Learning Groups in Europe 
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Women-up
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Sponsor Stands: 

AOL
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T-Online
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Welt online
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4 further Information Stands:

Forum Informationsgesellschaft
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The EQUAL Community Initiative, efp 
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Touch Terminal
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TeachCom Edutainment GmbH
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Mobile Internet for Women and Girls in Rural Areas
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Das Einsteigerprogramm fiir PC und Internet
der Landesstiftung Baden-Wiirttemberg
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